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gies dressed up in fashionable terms. 
That doesn’t change the fact that the 
digital era is dawning with breathta-
king speed. Digitization is not only 
happening very fast; it is transfor-
ming our business, whether we like it 
or not.Business therefore must adapt 
to digitization and this precisely is 
the reason why our association, in 
collaboration with the General Arab 
Insurance Federation GAIF, has or-
ganized this spring a conference on 
Digitalization.
In the past, we as Lebanese insurers 
known as leaders in exploring all im-
portant international insurance trends 
in the Middle East , have discussed 
the latest distribution channels and 
as a result we were the first to intro-
duce bancassurance in the region... 
We also had last year a conference 
on the future of insurance. This time, 
however, we wanted to convene for 
a broad and comprehensive indus-
try-wide conference to look at every 
aspect of what (interchangeably) is 
called digitalization or digitization of 
insurance.

Dear Assure Reader
In line with its vocation to update 
our insurance industry with the latest 
future technologies, ACAL has orga-
nized on the 3-4 May 2017 a confe-
rence on the theme of «Digitalization 
in Insurance a Threat or an Opportu-
nity»
It is undeniable that the insurance 
industry is being transformed by 
new digital technologies. New digi-
tal technologies arrive so fast that we 
almost every day have to get used to 
a new term. Yesterday we learned 
about “cloud computing” and the 
“Internet of Things” was hot. Today 
we have to deal in our companies 
with Artificial Intelligence and face 
the “Internet of Everything”.
As the President Mr. Zaccar said in 
opening the regional conference on 
insurance digitalization, as insurers 
we need a whole new dictionary of 
digital terminology! Some of these 
new terms in truth are old technolo-

We therefore invited technical ex-
perts possessing global knowledge 
on digital trends in insurance distri-
bution, cyber-risks and the emerging 
cyber-insurance business. We wanted 
also to hear about the spirit or mindset 
that makes you succeed in the era of 
digital entrepreneurship, about how 
to make perfect matches between 
insurance as financial industry and 
the digital information business. For 
this, we listened to one of the world’s 
largest IT companies. Last but by no 
means least we wanted to investigate 
how we can protect ourselves as in-
surance operators against the rising 
tide of cybercrime.
All of this, and more, we have achie-
ved in only two days at our very 
concise conference on May 3 and 4, 
thanks to the amazing speakers, fruit-
ful discussions, and exemplary enga-
gement of all ACAL members and 
regional insurance leaders who came 
from all over the Middle East. We 
have dedicated this issue of Assure – 
which of course is also now a digital 
Assure that you can access from our 
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website acal.org .lb – to coverage of 
our digitalization conference. Also in 
this issue, we maintain our commit-
ment to update you regularly on the 
results of our Lebanese insurance sec-
tor and bring you the overview on in-
surance performance in the first quar-
ter of 2017. In this quarter, we have 
surpassed $400 million in quarterly 
gross written premiums for the se-
cond year in the row and, with sector 
premiums of $433 million, can report 
an encouraging 5 percent premiums 
growth from the first quarter in 2016.
All that is l eft for me is to again thank 
all our speakers, supporters and parti-
cipants. Before I invite you to refresh 
your memory about the presentations 
we heard in May about digitalization 
with the help of this newsletter, I want 
to send very special thanks to our par-
tners in this conference, GAIF and its 
secretary General Abdel KhaleqRaouf 
Khalil, to the Ministry of Economy 
and Trade and the Insurance Control 
Commission in Lebanon, represented 
by H.E. Minister Raed El-Khoury and 
Ms. Nadine Habbal as acting head of 
the ICC, and to the ACAL team for 
organizing a flawless conference.
Finally we are pleased to advise 
our readers on our next seminar on 
«ACAL Lebanese Oil & Gas Energy 
Insurance pool» which will be held 
in the association auditorium on the 
13th of July 2017
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So big that it breaks our conven-
tional patterns of analysis and 
conceptualization. Often cited eco-
nomic evidence for the disruptive 
power by which digital business 
models mix up established indus-
tries came in recent years from pri-
vate-sector transportation and lod-
ging, with Uber and AIRBNB as the 
best-known examples. However, a 
perhaps slower but no less funda-
mental disruption could already be 
seen for at least a decade in areas of 
retail and services industries through 
online ventures like Amazon.com or 
various airfare comparison portals 
and the like in the travel and tourism 
industry.

The financial services sector and 
specifically insurance has so far not 
been confronted with real success 
stories or even the sort  of mega-
hyped high-tech startups that make 
unproven promises to do everything 
better than the sector’s traditional 
power houses. Nonetheless, there 
is widespread consensus in interna-
tional banking and insurance circles 

that sector companies cannot afford 
to just stand idle while new Fintech 
players test out futuristic business 
ideas and new technologies from 
Blockchain to Artificial Intelli-
gence.

For insurance companies, the 
emerging digital era is frontloa-
ded with a cornucopia of change. 
Change in customer expectations 
and behaviors has implications for 
the distribution methods and chan-
nels that insurers rely on is looming 
just as change in risks and risk accu-
mulations related to such existential 
insurance areas as health and indivi-
dual transportation. These changes 
of digital transformation are pre-
dicted to influence insurance just as 
much as a host of new risks which 
insurers are bound to encounter in 
managing risk related to industrial 
sectors, large-scale infrastructures, 
and urban living spheres. Cyber-in-
surance is expected to see extraordi-
nary growth rates while traditional 
business segments are going to face 
new challenges.

Digital is Big
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As all this change is happening and 
lapping at the foundations of old insu-
rance paradigms, crime, especially or-
ganizes financial crime, has migrated 
online. Speaker after speaker at the 
ACAL-GAIF conference on digitali-
zation made reference to the flood of 
cybercrime which has implications for 
insurance companies. With new data 
breeches reaching new records practi-
cally every year, one presenter noted 
that the cost associated with a stolen 
or lost data set has increased between 
7 and 10 percent in advanced markets 
such as France, the United Kingdom, 
Germany and the United States in the 
two years from 2014 to 2016. Another 
speaker pointed out how the cost of 
an average data breech is today in the 
five figures while a cyber-attack on a 
poorly protected corporation can be 
ordered for less than 50 bucks.

These issues were more than suffi-
cient to hold the attention of Arab in-
surance leaders for the two-day confe-
rence. However, before IT experts 
and speakers representing leading 
insurance and reinsurance compa-
nies presented views on the indus-
try’s digitalization, Lebanese-French 
entrepreneur Oussama Ammar step-
ped to the lectern. As the event’s only 
speaker to appear without prepared 
script or power point, he told a rapt 
audience the story of his ascent from 
beginnings as self-taught coder and 
occasional website developer to foun-
der of an entrepreneurship network 
with hundreds of ongoing projects.

IT entrepreneurs create complex 
systems of thought and in this way 
play the role of modern magicians 
who amaze their audience, Oussama 
said and referred to the original moti-

vations and desire for greater equality 
behind the internet’s creation. In this 
way he introduced the tech entrepre-
neurship mindset to insurance execu-
tives, making it his message to close 
some of the distance between these 
very different ecosystems of entre-
preneurship and insurance. Engaged 
questions from the audience and in-
tense applause confirmed the validity 
of the message that insurance and mo-
dern entrepreneurship can find rich 
commonalities. This demonstration 
of a winning mindset successfully set 
the stage for the following presenta-
tions, which Assure describes briefly 
on the following pages.
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If a tech company is synonymous 
with the stories of person al com-
puting and cloud computing in the 
knowledge economy, it is Microsoft. 
This alone makes it noteworthy that 
the tech giant positions itself in the 
middle of the digital transformation 
and regards digitization as opportu-
nity for Middle Eastern insurers to 
accelerate their growth, as Erik Nee-
ral, global head for the financial ser-
vices industry at Microsoft Digital, 
told the participants in the conference 
“Digitalization of insurance – Threat 
or Opportunity”.

Neeral warned insurers of the pos-
sibility that their industry would be 
disrupted by an “Uber” kind of com-
pany and told them that Microsoft’s 
approach is focused on customers. 
“Microsoft wants to help insurers to 
reimagine their experience for the 
digital world,” he said. The idea is to 
build networks with an understanding 
that the value of a network is equal to 
the number of its members squared. 
Within this approach, information 
technology should be correlated with 
the cost of selling, or constitute ope-
rational expenditure that is revenue 
dependent rather than constitute a ca-
pital expenditure, Neeral elaborated.

According to Microsoft’s expe-
rience, mobilizing IT for the bene-
fit of an insurance company can be 
achieved once an organization has 
succeeded to “break silos”. It can then 

very rapidly deploy machine learning 
and Artificial Intelligence as tools for 
its business growth, he opined. Citing 
several examples of ongoing collabo-
ration between Microsoft and insurers 
around the world, he further empha-
sized the importance of integration of 
insurance channels with mobile appli-
cations, for example through creating 
a structure under which agents can 
digitally sign insurance contracts with 
a client on their mobiles.

As further avenues for the creative 
use of information technology and 
cloud computing he named poten-
tial to improve speed and accuracy 
of actuarial calculations, deployment 
of virtuous frameworks with bots and 
AI – thinking of bots not just as cost 
savers but even of soon having capa-

bilities of selling and handling entire 
conversations with customers – and 
an open API economy, meaning an 
application programming interface 
economy in which APIs boost an or-
ganization’s profitability.

Promoting collaboration potential 
between insurers and Microsoft, he 
named areas like platform services, 
datacenter infrastructures, AI, and 
higher adaptation of cloud services. 
Neeral acknowledged that some fi-
nancial companies may have misgi-
vings about cloud computing due to 
regulatory issues or fears of poten-
tial breeches in the cloud. However, 
he said that to his knowledge more 
cloud computing will soon come to 
financial markets and that “cloud and 
finance are a natural fit.”

For the future of cyber-insurance, 
Neeral sees importance in the crea-
tion of the “right digital workgroups” 
between insurers and expert compa-
nies with different skillsets that com-
plement their insurance expertise. 
“Digitization is about transformation 
of an insurer’s whole value chain. 
Digital transformation is challenging. 
Don’t do it alone,” he advised.

Transforming insurance for the 
digital age - Microsoft
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Allianz: Adapting to the 
customer journey

Digitization of distribution channels for insurance is 
requested by clients in all age groups today, from millen-
nials to old baby boomers. In facing consumer behavior 
today, a corporation has to protect the client count as key 
asset and become more agile. This means that digitization 
is a no-brainer for insurance companies, Jean-Marc Pail-
hol, Head of Global Market Management and Distribution 
at Allianz, told the GAIF conference participants in Beirut.

Client preferences in the Middle East are developing in 
line with the global shift of customer behavior as can be 
seen from the digital journeys at Allianz Group companies 
in countries like Jordan, Saudi Arabia, Egypt and Leba-
non, but there have been some country-specific obstacles 
such as regulatory barriers against online sales in Egypt 
until not long ago and weak network quality in Lebanon, 
Pailhol confirmed to Assure.

On the other hand, he said that regional companies 
“[which] we have in Egypt, Saudi Arabia, Jordan and 
Lebanon [within Allianz Group] are fully committed to 
digitization on this global value proposition on multi-
access and cross-channel approach to the customer with 
embedded digitization. They are fully committed on that 
and will launch the sales methodology and the sales tool 
and the sales elements in the marketing suite and so on.”

As he explained in his Beirut presentation, product 
knowledge and the ability to select a provider based on 
information available online have shifted the power to the 
client. In response to this, Allianz has been aligning its 
client journeys to be one and the same whether in face-
to-face consultation or via the internet and phone. “We 
decided to reinvent the client journey to have the same 
experience on all channels,” he explained.

In implementing this omni-channel strategy, Allianz put 
top priorities on client centricity and winning retail sales 
models but equally emphasized the importance of mea-
suring net promoter scores (NPS) throughout the process 
of client interactions. According to Pailhol, reinvention of 

the client journey had dimensions in both the digital world 
directly and in the use of digitization in sales force trai-
nings.

A “digital element of sales excellence” was introduced 
under his leadership first in France and Spain. Based on 
its success in these markets, it was later rolled out across 
the entire corporation and has become part of a change of 
mindset at Allianz. Including functions for sales, agenda 
setting, follow-up and feedback, the sales excellence tool-
box is “fully digital and fully multi-access”. It is supported 
by a marketing suite that entails a window for intermedia-
ries and has full capabilities for operating in digital and 
traditional environments, Pailhol said. While full results 
of the insurance industry’s digital transformation might 
be visible some 10 or 15 years onward, “The race to lead 
the [digital] transformation is on, with corporations like 
Allianz being in the race,” he added.
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Munich Re: Digitization and 
innovation in life insurance

Tim Jehnichen, Head of Life Reinsurance for France, 
Belgium, Luxembourg, Austria & CEE, Italy and Near 
East at Munich Re, opened his presentation on life insu-
rance in the digital age by noting that life insurance is a 
difficult product in the sense that it is bought, not sold.

He described the current epoch as “Age of the consu-
mer” and told the GAIF conference that the 2017 infor-
mation technology trend radar, Munich Re’s methodology 
for mapping emerging IT issues, identifies four quadrants 
which executives should monitor: user centricity, Internet 
of Things, Artificial Intelligence, and the Data Era.

In Munich Re’s analysis, the new and widely debated 
emergence of the Blockchain technology will lead to subs-
tantial change in the insurance industry but will affect the 
life insurance segment in the near term not as much as 
the property and casualty business. While selling life insu-
rance for the provider typically still involves the operation 
of an office, consumers seek information about life insu-
rance products online. The client journey in life insurance 
has been put on a digital track, which involves new ways 
of interaction between life insurers and customers, Jehni-
chen emphasized.

As examples for this he pointed to impacts that range 
from the actuarial side to the greatly heightened use of 
electronic tools in monitoring of fitness and vitality indi-
cators. “This is an opportunity for life insurers to engage 
more with the customer,” he said.

In addition to use of digital channels for interaction, au-
tomation should be part of the strategic agenda of life in-
surers, and automation is specifically important as means 
of capturing large data amounts and developing new use 
scenarios by combining insurance expertise and data. Pre-
dictive analytics will be a core discipline in future life in-
surance companies and Artificial Intelligence will be part 
of this future. In summary, “it is difficult to predict what 
will happen in the Age of the Consumer but to do nothing 
is not an option,” Jehnichen said.

The Munich Re expert told Assure that the picture on 
the digital readiness of regional life insurers is as hetero-
geneous in this region as it is in Europe. “Some insurers 
in the Middle East are actually quite advanced in digiti-
zation and more advanced than some European compa-
nies,” he said, noting that regional companies might have 
an advantage in their digitization efforts because of the 
comparatively greater ease that customers here have with 
sharing information and health-related data in absence of 
very stringent data protection laws.

Within the legal frameworks, it is important to reach 
as high a life insurance penetration in this region as pos-
sible and digitization can help in this task as long as it is 
with ethical boundaries, he emphasized. Participation of 
Munich Re in the Beirut digitalization forum was driven 
by the reinsurer’s desire to contribute to the development 
of its insurance partners and function as a “think tank for 
the development of the insurance industry”, Jehnichen 
concluded.

Dissecting cyber-threats 
and protecting insurance 
operators- Globalsign & SIC

Congruent with the global rise of cybercrime, incidents 
of online piracy and financial fraud in Lebanon have been 
proliferating in recent years. Moreover, this unwelcome 
growth of criminal internet abuse must be expected to 
continue and confront insurers with security challenges. 
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What this means for insurance providers is on the one 
hand greater need for alertness by all employees from top 
management and board members to every last staff mem-
ber with a computer. On the other hand, insurers are facing 
the need to protect their online communication and inter-
national financial transactions through the use of advanced 
software tools.

These two interconnected issues of high awareness and 
adequate protection against cyber-threats were discussed 
in two presentations on the second morning of the Beirut 
conference on digitalization of insurance. First, Mr. An-
toine Mandour, an assistant director at the Special Investi-
gation Commission (SIC) delivered a keynote address on 
the efforts in combating cybercrime in Lebanon. As part 
of its mandate to fight money laundering and financial 
crimes, the SIC receives and investigates suspicious tran-
saction reports (STRs), including fraudulent transaction 
attempts via electronic channels.

According to Mandour’s Arabic-language address, the 
number of STRs and cybercrime cases examined in Leba-
non multiplied almost threefold between 2014 and 2016 
and damages reached over $20 million . He discussed 
three types of fraud categories identified by the SIC. These 
three categories are variations of a scheme to impersonate 

a legitimate email user and differ mainly in the targeting 
of the fraud attempt. In the first online fraud category, the 
perpetrator infiltrates the email account of a bank customer 
and uses this email address for sending an instruction to 
the bank that causes it to transfer funds to an account that 
is not the account of the legitimate recipient; in the second 
category, the perpetrator infiltrates the email account of a 
bank customer’s foreign business partner to impersonate 
her or him and then contacts the bank customer to request 
a transfer to a foreign bank account under the perpetrator’s 
control; and in the third category, a perpetrator infiltrates 
the email account of a Lebanese bank customer to send a 
fake transfer request to a trade partner.

Cybercrime cases constitute only a portion of all the Sus-
picious Transaction Reports and local or foreign Requests 
of Assistance which the SIC pursues under its mandates. 
While the number of STRs with a cybercrime implication 
affecting insurance companies may not be exhaustive, the 
rate of increase cases of attempted or completed embezzle-
ment of private funds with a cybercrime component is 
immense. According to the SIC’s annual report for 2016, 
the number multiplied 11-fold from four cases in 2013 to 
44 cases in 2014 and subsequently almost tripled to 123 
cases in 2016. According to comments by participants in 
the Beirut digitalization conference, this rate of increase 
is an indicator of the seriousness which insurers should 
adopt in their strategies and measures to ward off online 
fraud attempts and the various forms of infiltration direc-
ted unprotected corporate email accounts.
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This message was then reinforced by Ronald de Tem-
merman, a senior executive at Belgium-based company 
GlobalSign, a provider of internet security solutions which 
is represented in Lebanon through local firm CIEL (Com-
mercial Industrial Enterprises of Lebanon) under chair-
manship of Dr. Salah Rustum. “I am here to understand 
how we can cooperate in online security solutions,” Tem-
merman gave as reason for his presentation at the Beirut 
insurance conference.

According to Temmerman’s presentation the constant-
ly increasing demand for security solutions is being ad-
dressed by an identity services ecosystem that comprises 
dozens of specialized companies and technology alliances. 
Certification Authority (CA) platforms – such as are pro-
vided by GlobalSign – continue to evolve and incessantly 
develop identity and access management (IAM) tools with 
and expanded functionalities and improved user expe-
rience.

Thus the trend in IAM is to move from internal solutions 
that reduce risk and ensure compliance within the corpo-
rate environment to external IAM solutions. Such solu-
tions are customer centric and can act as business enablers 
for insurance companies by making customers feel more 
comfortable when dealing with their insurer via an online 
distribution channel, Temmerman explained.

Cyber Insurance Focus 
Presentation - Swiss Re

Swiss Re cyber reinsurance expert Fabian Willi set the 
tone for his presentation on the rise of cyber-risk by pro-
viding an overview of the global increase in data breeches 
and various cyber-attacks. Citing examples from European 
industry, he explained that cyber-attacks can cause harm 
in multiple ways, such as physical damage when control 
units of industrial plants are targeted but also reputation 
damage and loss of revenue because of outward migration 
of clients.

According to estimates by leading insurers and consul-
tants, cyber-insurance will surge from over the coming 
years from a comparatively low base, Willi said, citing 

studies that project premiums to increase from some $2.5 
billion in 2015 to possibly $20 billion annual premiums by 
2025, with compounded annual growth rate (CAGR) pre-
dictions that extent from 15 percent up to over 40 percent 
in the five-year term up to 2020.

Insurers are not yet fully committed to offering a com-
plete suite of cyber-insurance covers, which implies that 
insurance providers have yet to do their job in this regard, 
Willi cautioned. “We believe that cyber-insurance is a 
growing market and has an optimistic future,” he confir-
med as the perspective of Swiss Re.

He explained that the evolution of cyber-insurance will 
go hand-in-hand with development of new contract wor-
dings and include a large shift into the market of provi-
ding covers to small and medium enterprises (SMEs). 
Furthermore, the expectation is that clients will look not 
just for financial protection in case of a loss but might re-
gard value-added services – such as threat monitoring and 
forensic analysis of breaches – as vital reasons for buying 
a cyber-insurance policy.

In the opinion of Swiss Re, insurance providers should 
understand the growth potential of the cyber-insurance 
market and the great diversity of the landscape for pro-
ducts in this business line but they also should pay heed 
to development of new risk accumulations and actively 
monitor their cyber-insurance products with special consi-
deration to silent cyber risk exposure.
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He alerted his Middle Eastern audience that different 
client groups tend to demand different cyber-insurance 
products and that these preferences do not just depend on 
the size or type of industry but also on their geography.

Asked by Assure about his assessment of demand for cy-
ber-insurance covers in the Middle East, Willi said, “Pro-
duct demand in the Middle East is always driven heavily 
by regulatory situation,” and continued, “From hearing the 
keynote speech this morning about cybercrime, this is on 
top of mind of people. I would therefore expect most of 
the [insurers] to start there and see what they can offer in 
addition to a classic computer crime policy or BBB policy 
and move slowly into cyber area by complementing pro-
ducts in that direction. I think business interruption will be 
a key element [in this region] but the cybercrime element 
will also be very important.”

American International 
Group (AIG)

An elaboration on providing cyber-insurance for clients 
in the Arab markets was offered by American International 
Group. Dubai-based Alexander Blom, Head of Financial 
Lines, MENA at AIG, confirmed that corporate clients 
in the region have become very alert to the existence and 
growth of cyber-threats and view cyber-security as impor-
tant.

Beginning his presentation with some numbers on the 
latest intensification of cyber-risk and cost of cybercrime 
globally, Blom juxtaposed an attacker’s very low cost and 
very low risk of being apprehended and held accountable 
with the potentially large financial gains attackers can reap 
by committing or commissioning a cybercrime. It is today 
possible to hire a botnet for a cyber-attack for as little as 
$38 but the average cost that a breach causes for a targeted 
company is $55,000, he said.

“Each insurer needs to have a cyber-team or expert,” 
Blom explained. He pointed out that AIG has released a 
dedicated mobile phone application for cyber-insurance. 
According to AIG, the Cyberedge app was developed in 
response to demand for information about cyber-risk and 
available response options.

Companies in this region are operating in environments 
that are not characterized by uniform data protection laws 
across regional jurisdictions and therefore need to orient 
themselves towards global best practices of risk prepa-
redness with the help of insurers. According to Blom’s 
presentation, it is Important for insurers to partner with ex-
pert cyber-security providers in areas such as legal advice 
and IT support so that client companies have immediate 
and full access to the help they need when they experience 
a breach. , and insurance services when providing cyber-
insurance, creates new parameters for covers.

Given the ubiquity of cyber-threats, companies today 
are not penalized in the marketplace because they were 
hit by a breach but they will be penalized if they fail to 
be proactive in response to a cyber-threat, Blom said. He 
emphasized that cyber-insurance needs to implement an 
end-to-end risk management approach for both first-party 
and third-party risks.

Blom told Assure that Saudi Arabia and the United Arab 
Emirates are the key markets served by AIG in the Arab 
world. In these markets, awareness of cyber-risks and de-
mand for cyber-insurance saw an upswing after malware 
such as the Shamoon virus family reappeared in late 2016 
and early 2017. The first industries to drive recent new 
demand for protection and cyber-insurance were financial 
institutions and some airlines, he said, in a pattern that had 
been similarly observed from international markets.
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underperformance, and general in-
surance, where premiums increased 
2.4 percent from what had been a 
strong quarter one year in the past. 
With $328.3 million, gross writ-
ten premiums in general insurance 
achieved a new quarterly record.

On the claims side, patterns were 
similar. Total claims growth was 
5 percent year-on-year and claims 
reached $242.8 million. Life insu-
rance claims grew 12 percent to 
$79.1 million, thus constituting 33 

ACAL 1st Quarter 2017 Report

Sentiment in the Lebanese economy 
in the first quarter of 2017 was the 
most optimistic in several years, on 
account of hopes for political stabi-
lization and development. Insurance 
sector results in Q1 increased 5 
percent to $433.5 million and were 
in line with the consistent national 
economic growth in nominal terms. 
The two components comprising 
this growth in the insurance indus-
try were life insurance, where pre-
miums increased 12 percent year-
on-year from a quarter of relative 
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percent of total claims. The main 
driver in the upward claims jump 
was settlement of protection with 
savings contracts, which showed 
the highest paid-out benefits and 
claims in any of the last eight quar-
ters. Claims in general insurance 
increased by 2.3 percent to $162.8 
million.

The development of net investment 
incomes stands out when viewed 

against the rates of increase in pre-
miums and claims in the life and ge-
neral insurance business segments. 
The first-quarter net investment 
income in the Lebanese insurance 
sector reached $35.1 million, which 
represented a y-o-y increase of 33 
percent. Congruent with a long-term 
split under which life insurance 
leads the whole sector in term of 
net investment income, net income 
from life-related investment was 
$27.3 million. However, in terms 

ACAL 1st Quarter 2017 Report
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of percentagewise growth, the life 
sector’s 39 percent rate of increase 
in net investment income was even 
surpassed by rates of increase in 
some smaller lines of general insu-
rance, such as engineering (+48%) 
and ‘other’ (+65%). It is also notable 
that net investment incomes showed 
increases in every single business 
line shown in the ACAL Quarterly 
Report.

In the analysis per line of business, 
medical insurance in the first quar-

ter of 2017 reclaimed the top quar-
terly business volume back from 
life insurance. Medical premiums 
grew 4 percent to $167.9 million 
and represented 38.7 percent of the 
total market. Life premiums reached 
$105.1 million, or a 24 percent mar-
ket share in this quarter, and motor 
premiums accounted for $84.8 mil-
lion, or 19.6 percent of the total pre-
miums written up to the end of Q1. 

ACAL 1st Quarter 2017 Report
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In terms of year-on-year premiums 
growth rates, the medical line 
showed 4 percent; motor and three 
other general insurance lines – fire, 
cargo, and public liability – were 
each at 1 percent. An upward out-
lier was engineering which had 19 
percent growth to $2.95 million and 
had its best quarter in terms of new 
premiums in the last two years. The 
‘other’ line saw an 8 percent y-o-y 

ACAL 1st Quarter 2017 Report

drop in premiums to $10.7 million 
and premiums in the workmen’s in-
surance line contracted 2 percent to 
$13.7 million.

The picture on the claims side in 
general insurance had following 
nuances: in medical business, paid-
out claims reached $85.4 million, 
representing 3 percent growth and 
a 35.2 share of total claims. Motor 
insurance saw a 7 percent increase 
in claims to $51.1 million in the 
first quarter. Whereas the workmen, 
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engineering, public liability and 
fire insurance business lines each 
reported contractions in claims, a 
140 percent increase in claims in the 
‘other’ business line to $8.5 million 
appeared to be on account of one or 
several large claims in the miscella-
neous business line.

Overall, the claims volumes in six 
smaller reported categories (‘other’, 
fire, workmen, cargo, engineering, 
and public liability) are not substan-
tial enough to allow to draw meanin-

gful conclusions in this review. 
Quarterly fluctuations in the number 
of subject matters saw growth of 32 
percent in engineering, 11 percent in 
domestic medical contracts and five 
percent or more growth in compre-
hensive motor, fire and cargo sub-
ject matters stand against very small 
growth in compulsory motor and 
expat medical alongside contrac-

ACAL 1st Quarter 2017 Report
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tions in workmen, public liability 
and ‘other’ lines.

Equally within the ranges observed 
in previous quarters were the subdi-
visions of life insurance premiums 
by product type. Protection-with-
savings products accounted for 47 
percent of life premiums, followed 
by protection-only premiums with 
41 percent, which left 12 percent 
as share of protection-with-unit-lin-
ked-savings products.

ACAL 1st Quarter 2017 Report
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